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To ensure consistent branding and design standards week 

after week, please follow this style guide when building the 

layout of the paper!

Overall, our goal is to create strong page layouts that draw the 

reader in with a mix of traditional newspaper design, modern 

flair, and pops of color.

• White space is our friend.

• Don’t go too text-heavy on A1/B1.

• Headlines and photos should be prominent.

• Add pops of color with our blues and yellow.

Logo Usage
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Main News Front Page / A1

• Standard color logo

• Left-aligned with B-Section teaser lockup on the right-hand side

• Can add subtle seasonal and holiday touches during appropriate weeks

• Standard example:

• Seasonal example:

Arts & Entertainment Front Page / B1

• White A&E logo with gold accent on “Fairfax Light Blue” background

• 0.25 inch padding within the colored background

• Inside teaser lockup on right hand side

• Example:
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Our color palette consists of three accent colors interspersed throughout the paper to bring it to life.

Fairfax Light Blue
RGB
CMYK
HEX

50, 91, 169
88, 71, 0, 0
#325ba9

Fairfax Dark Blue
RGB
CMYK
HEX

27, 41, 87
100, 92, 36, 31
#v

Fairfax Gold
RGB
CMYK
HEX

223, 170, 37
13, 33, 100, 0
#dfaa25

Uses:
• Main logo colorway
• Jump page number text color
• Jump page keyword text color
• Section headline text color (“Homes”, 

“Sports”, etc.)

Uses:
• “This Week Inside” banner color
• B-Section teaser “Section” text color
• “Public Safety” banner color
• “People & Places” banner color

Uses:
• Business & Services Directory banner
• As needed in promotional ads, marketing 

materials, etc.

Color Palette
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Typography
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Stilson Regular
Stilson Regular Italic

Stilson Bold
Stilson Bold Italic

Nimbus Sans Light

Nimbus Sans Light Italic

Nimbus Sans Regular

Nimbus Sans Regular Italic

Nimbus Sans Bold

Nimbus Sans Bold Italic

Nimbus Sans Black

Nimbus Sans Black Italic

Nimbus Sans Extd Light

Nimbus Sans Extd Regular
Nimbus Sans Extd Bold

Nimbus Sans Extd Black
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Typography
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This is a headline
Stilson Regular
Size 30-60pt (baseline 50pt)
Tracking +20

This is a subhead
Stilson Regular Italic
Size14pt, leading 16pt
Tracking +20

Byline Author:
Nimbus Sans Black
Size10pt, leading 12pt
Space after: 0.0625in
Centered

Author Name
COMPANY OR AFFILIATION

Byline Affiliation:
Nimbus Sans Regular
Size 7pt, leading 7pt
All Caps
Centered

This is an article’s body copy. Lorem ipsum dolor sit amet, consectetur adipisc-
ing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua.

Galatia SIL Regular
Size 8.75-10pt (baseline 9.25pt / 10.5pt leading)
Tracking: -15 to -25
Horizontal scale: 95%

PHOTO CREDIT

This is a photo cutline or caption. Lorem ipsum dolor sit amet, consectetur adipiscing elit  sed do 
eiusmod tempor incididunt ut labore.

Photo Credit:
Nimbus Sans Bold
Size 7pt, leading 7pt
All Caps

Cutline:
Nimbus Sans Bold
Size 9.5pt, leading 10.5pt
Left-aligned

PAGE A-1 Friday - Sunday, JANUARY 6 - 8 fxFAIRFAX COUNTY TIMES

Folio Page No. and Dates:
Nimbus Sans Bold
Size 10pt
Tracking +25

Folio “Fairfax County Times”:
Stilson Bold
Size 12pt
Tracking +50
Vertical scale 95%
Horizontal scale 110%
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White space is your friend. Let it breathe!

0.125 inches of spacing between major 
elements such as:

• Headlines and photos
• Subheads and bylines
• Bylines and body copy

0.25 inches of spacing between articles/
blocks of content and dividers

0.125 inches inset spacing for colored text 
boxes, text boxes with a border (see below)

Spacing
OVERVIEW          LOGO          COLOR PALETTE          TYPOGRAPHY          SPACING          RESOURCES

FAIRFAX COUNTY TIMES LAYOUT STYLE GUIDE 08

Resources
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More Content Now
morecontentnow.com
• Feature stories
• A&E content

King Features
bbs.rbma.com
• Weekly crossword
• Weekly horoscope
• Other games/filler for A&E

Brand Point Content
brandpointcontent.com
• Feature stories, includes stock photos

Commercial Use Stock Photos
• unsplash.com
• pixabay.com
• www.pexels.com
• pxhere.com
• www.cleanpng.com
• blog.spoongraphics.co.uk
• search.creativecommons.org

Adobe Stock
stock.adobe.com
• Subscription with graphics account
• Limited number of downloads per month

Family Features
editors.familyfeatures.com
• Feature stories, includes stock photos
• Requires tearsheets and record of usage

StatePoint Media
statepoint.net
• Feature stories, includes stock photos
• “StatePoint” or “SPM Wire” when giving credit



LUXURY NATIVE offers a unique, cross-channel marketing experience different  
from any other publisher in the country. Not only will your ad appear in our powerful, 
premier lifestyle publication, but we grant you access to our elite Native Advertising 
ad network of 45,000 premium publisher websites. Luxury Native fortifies your print 
advertisement by placing your brand in front of the perfect, affluent online audience  
as they actively search for your product: Driving better results and reach than any  
other publication in the country!

Luxury Native connects you to a

HIGHLY
RELEVANT
AUDIENCE:
EXCLUSIVE AD NETWORK:
Appear in our exclusive network on 
the top premium publisher websites 
relevant to your business!
 
INTELLIGENT TARGETING:
Target the perfect audience in your 
area or on a national scale!
 
CUSTOMER ACQUISITION:
Capture hot leads in live time directly 
through your online native ad and 
acquire valuable, potential new 
customers!
 
MEANINGFUL IMPRESSIONS:
Optimize towards consumers 
spending 15 seconds or more on 
your website: Ensuring meaningful 
time spent on your landing page 
and evading wasted impressions.

TWO-PAGE PRODUCT SELL SHEET



PAGE SAMPLES FROM PRODUCT MEDIA KIT – TELETWIST



PAGE SAMPLES FROM PRODUCT MEDIA KIT – LEGAL STREET



PAGE SAMPLES FROM PRODUCT MEDIA KIT – ELEVEN STREET MEDIA

S T R AT E G I C  C O N C E P T S .  E X C E P T I O N A L  R E S U LT S .

WHAT MAKES 
ELEVEN STREET
MEDIA DIFFERENT?

Transparency, Integrity and Results.

Experience & Quality:  
• 30 years of perennial success in the media landscape.
• National database of 95 million B2b and B2c data points 

encompassing the highest caliber data.

Customer Service & Sales Support: 
• No Contracts or minimums – you only pay for what you sell.
• Customer Service & Dedicated Client Success Manager 

• One Hour Response Time Policy 

• Continued training

• Full-time ad-ops and sales support

• Complimentary In-Market Training, Four-Legged 
Sales Calls & Seminars

LEGAL STREET

Legal Street targets in-market, active legal 
seekers searching for legal services over the 
past seven days. Reach intenders via email, 
social retargeting and native ads on the top 
premium legal research websites such as 
legalmatch.com, lawyers.com, legalzoom.com,  
and 8,000+ employment-specific sites! Drive 
live time leads and build your database through 
Legal Street’s powerful attribution model. 

RETAIN QUALIFIED CLIENTS THROUGH 
LIMITLESS TARGETING: Target by specialty 
including: Personal Injury, Estate Planning, 
Bankruptcy, Intellectual Property, and more!

LEGAL STREET CASE STUDY

Dimopoulos Injury Law

Quantity:   25,000
Opens:   5,383
Clicks:   1,198
Impressions: 68,776
Opens %:  21.53%
Clicks %:   4.79%
Hot Leads:  8



NEWSPAPER PAGE LAYOUT DESIGN
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WEBSITE DESIGN + DEVELOPMENT
www.beachhavenbeachclub.com



WEBSITE DESIGN + DEVELOPMENT
www.beachhavenbeachclub.com



WEBSITE DESIGN + DEVELOPMENT
www.innonativeads.com



WEBSITE DESIGN + DEVELOPMENT
www.innonativeads.com



WEBSITE DESIGN + DEVELOPMENT
www.whipitmedia.com



WEBSITE DESIGN + DEVELOPMENT
www.whipitmedia.com



EMAIL MARKETING CAMPAIGN EXAMPLES



EMAIL MARKETING CAMPAIGN EXAMPLES



WEBSITE LANDING PAGE
Visit www.thebluewaves.com/Creative/HotLeads/index.html to view the landing page I created to demonstrate how hot leads are captured 
through our native ad program. Based on www.autotrader.com, the native ad – located under the “Sponsored Results” section – has a “Submit 
Your Information” button that opens a pop-up window for the consumer to enter their contact information. This is the only functionality built 
into this example page; the “View Inventory” button would click through to the client’s website.



WEBSITE LANDING PAGE
Landing page built as an add-on to a client’s email campaign; this would be the clickthrough URL of the email creative. 


